
People Connecting People 



• American Airlines – one stop connection to 

180+ destinations through DFW 

 

• United Airlines – one stop connection to 

140+ destinations through IAH 

 

• Two of the largest global carriers 

 
 

ECONOMIC IMPACT 



MARKETING RESULTS 
Start Date 11/2/2016               

End Date 
4/4/2017 

  
              

                    

Market Targeting Size 
Start 

Date 
End Date 

Target 

Impressions 
Impressions Clicks CTR VWI 

Targeting Network Campaign Location Based 
300x250; 

320x50 
11/2/2016 11/1/2017 4,499,580 1,976,138 18,734 0.95% 579 

          

Date  Impressions Clicks CTR 

Nov 2016 355,720 2,419 0.68%           

Dec 2016 348,643 6,971 2.00%             

Jan. 2017 410,833 4,858 1.18%    Campaign CTR is strong at .95% (Display CTR Benchmark is .05%) 

Feb. 2017 370,226 1,843 0.50%         

March. 2017 430,435 2,297 0.53%         

April. 2017 60,281 346 0.57%     

Total 1,976,138 18,734 0.95%             
CTR – Click Through Rate 
VWI – Verified Walk In 

579 Verified Walk-Ins:   Air travelers who had previously “leaked” to other airports engaged with the messaging and then returned to fly out of 
Easterwood Airport.  
18,734 website visitors driven to a conversion based landing page that communicates the airports value proposition, offers a competitive cost 
calculator, and options to book directly with the airlines. 
1,976,138 targeted, mobile brand impressions delivered to travel enthusiasts, frequent business travelers, and in-market travel intenders who 
have leaked to competing airports. 



ONLINE AND MULTILINGUAL 



1st CLASS SERVICE 



NEW ENTRANCE 



TERMINAL REMODEL 


